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"More and more, today's consumers want to 

know what kind of environmental footprint is 

being left by the products they buy," (Swartz).
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In the Netherlands, in 2007/2008 GfK, has done 
different ad -hoc surveys on their consumer panel 
to analyse the awareness of sustainability, what 
people find important, and, if they already buy 
sustainable products, based on natural fibres, 
such as bio -cotton, or wool. *

From July 2008 GfK tracks this information on a 
continuous basis.

* GfK research, interpreted by Rubia.
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Almost 50% of the Dutch population is interested in 
sustainable behavior

n = 10.000 persons

Source = GfK ConsumerJury
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Need: to be
postmaterialism, quality orientation

Need: to have
materialism, price orientation

Dreamers Homebodies Settled

Adventurers Rational -Realists

DemandingOrganicsOpen -minded
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The lifestyles living in 
the South / Southwest 
are most open to 
sustainable behavior

Within this group are 
four different lifestyles

Each group has itôs 
own motives and 
barriers towards 
sustainable 
consumption
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The importance of fashionable clothing

n = 1.073 persons

Source: Goodies monitor

Very important

Important

Not so important
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Sustainability, CSR, Eco, Bio, Organic, Recycled, Fair-Trade, Ethical  
Animal Friendly, Enviroment also takes the Fashion consumer !!!
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Be fair 
Clear communication

Build trust
Be authentic

Our message to the consumer *
* GfK research, interpreted by Rubia.


