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"More and more, today's consumers want to

know what kind of environmental‘footprint is

being left by the products they buy, (Swartz).
BN
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In the Netherlands, in 2007/2008 GfK, has done
different ad -hoc surveys on their consumer panel

to analyse the awareness of sustainability, what
people find important, and, if they already buy
sustainable products, based on natural fibres,

such as bio -cotton, or wool. *

From July 2008 GfK tracks this information on a
continuous basis.

* GfK research, interpreted by Rubia. m




GfIKPS BNL

Almost 50% of the Dutch population is interested in
sustainable behavior

Consumer Tracking

Consumers and Sustainable Fashion

18 juli 2008
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The lifestyles living in
the South / Southwest
are most open to
sustainable behavior

Within this group are
four different lifestyles

Each group has it&
own motives and
barriers towards
sustainable
consumption

n = 10.000 persons
Source = GfK ConsumerJury
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materialism, price orientation

Homebodies

18,5%
2,6 mil.

nostmaterialism, quality orientation
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The importance of fashionable clothing

18 juli 2008

n =1.073 persons
Source: Goodies monitor

Very important
Important
Not so important

Not important at all
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Sustainability, CSR, Eco, Bio, Organic, Recycled, Faifrade, Ethical
Animal Friendly, Enviroment also takes the Fashion consumer !!!
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Latest News

= Ethi B - Putting the
compassion into fashion

Home / Hews

The competition

London College of Fashion launch

New Fashion Academy

DI Centre for Sustainable Fashion Unverst Bocsoniand s
Mon, 30 Jul 2007 Fashion Empire

Sustainable fashion London College of Fashion

The london college of fashion have announced the the creation of w
Interviews the Centre for Sustainable Fashion (CSF). The centre will act as a

one-stop shop for sustainability within the fashion sector across

In the media the entire supply chain. i Sign Me Up!

Sann London College of Fashion, already has an international reputation and a proven track E Please enter your email

gnup record as a leading provider of research and consultancy and is therefore ideally placed to i .

provide advice and support in this rapidly growing sector. In 2007 LCF launched its own i Submit | yynats this?

Find out more about Make ethical fashion campaign “Is Green the New Black™ and is not only developing a MA i

Your Mark postgraduate course in Sustainable Fashion but also working on embedding ethical e e e e o
fashion into all undergraduate courses.

w - Dr Frances Corner, Head of London College of Fashion commented. “London Cellege of

Fashion is committed to drive up the quality of advice, information and support surrounding
issues of sustainability and climate change. Environmental and ethical concems should
be high on everyone's agenda, as fundamental considerations for any forward thinking
fashion organisation. We must fight for change to ensure not just better lives for people
currently in the industry, but also to safeguard future generations. The creation of the CSF

inspiring fashion underlines our commitment to this sector.”
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Our message to the consumer *
* GfKresearch, interpreted by Rubia.




